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THE GCC’S EDUCATION DECISION PLATFORM



Gulf Education is a premium education 
media platform designed for families, 
students, educators, and institutions 
navigating critical learning decisions 
across the GCC. From early childhood 
to university and career pathways, it 
reaches decision-makers at every stage 
of the education journey when choices 
matter most.

Where education 
decisions begin… 
and pathways are 
shaped.

BACKED BY TWO DECADES OF 
TRUSTED MAGAZINE PUBLISHING 
EXPERIENCE IN THE UAE.

Decision influence
	 Parents planning long-term 
education pathways

	 Students preparing for higher 
education and careers

	 School leaders, university 
administrators, and education 
providers
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Editorial Philosophy
Gulf Education is structured 
to support informed 
decision-making across 
education stages. Content is 
curated to be clear, credible, 
and practical, enabling 
institutions to communicate 
value while helping families 
and students make confident 
choices.

Tone & Lens
Authoritative, accessible, and 
trust-led, Gulf Education is 
designed to engage parents 
and students without 
jargon, while maintaining 
institutional credibility.
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Primary Audience
	 Parents of children from kindergarten to higher 
education 

	 Students in junior, senior school and higher education
	 School principals, academic heads, and educators
	 University administrators and faculty
	 Education consultants and counsellors

Secondary Audience
	 School groups and early learning centres
	 Universities and colleges (local and international)
	 EdTech, testing, and assessment companies
	 Training institutes and career platforms

Reader mindset
Planning-driven | Comparison-oriented | Trust-focused
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Why Gulf Education 
Works for Advertisers
	 Education decisions are long-term, 
high-stakes, and research-heavy

	 Parents and students engage 
repeatedly before choosing

	 Institutions benefit from 
credibility, not hard selling

	 Integrated print + digital ensures 
sustained exposure across 
admission cycles

	 Trusted environment transfers 
trust to featured institutions
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The Classroom – Curriculum and Learning
	 Curriculum comparisons (CBSE, IB, IGCSE, ICSE)
	 Pedagogy, assessments and exams
	 Expert insights and educator columns

For: Parents, schools, academic boards, programs

The Home – Parenting and Emotional Growth
	 Parenting styles, resilience, confidence
	 Emotional intelligence and well-being
	 Advice columns and parent stories

For: Parents, schools, counselling centers, EdTech, 
wellness brands

Core Content Pillars
The Future – Careers and Life Beyond School
	 Career pathways and emerging professions
	 Higher education planning and skill-building
	 Alumni journeys and skill guides

For: Colleges, universities, coaching and online platforms

The Campus – Institutions and Student Life
	 School and college profiles, leadership 
philosophies

	 Student life, campus culture
	 Dean/principal interviews and photo features

For: Schools, colleges, boarding schools

The World – Innovation and Community
	 Education technology and innovation
	 Community initiatives and social impact
	 Girl empowerment and barrier-breaking stories

For: Foundations, CSR-led programs, progressive institutions
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	 Schools, universities and education groups
	 Education fairs and admission events
	 Parent communities and academic networks
	 Digital editions, website, newsletters and social platforms

Business benefit: Repeated visibility during planning and admission cycles.

Strategic Distribution & Visibility

Gulf Education is not mass-distributed. It is placed where 
education decisions are actively discussed.

DISTRIBUTION CHANNELS

DIGITAL STORES
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Advertising and 
Partnership Opportunities
For Schools and Early Learning Centres
	 Admission-season visibility
	 School profiles and curriculum explainers
	 Campus life and student storytelling

For Universities and Colleges
	 Program, faculty, and research highlights
	 Study abroad and admissions guidance
	 Career pathways and employability features

Best Timing for Advertising
	 Admission cycles and open days
	 New school/campus launches or expansions
	 International student recruitment
	 Program or course launches
	 Brand credibility and positioning campaigns

Benefit: Positions Gulf Education as the go-to 
platform for high-intent, decision-stage audiences 
in one slide.
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Powered by Trusted 
Publishing Expertise

	 Stability: 20+ years of media 
publishing in the UAE

	 Trust: Recognised by parents, 
institutions, and educators

	 Network: Strong education-
sector relationships

	 Scale: Print, digital, events, 
and partnerships
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Multi-Platform Reach 

Print
	 8,000 copies per issue with 80,000 
estimated readership reach

	 Targeted circulation across the GCC
	 Long shelf life for repeated reference

Digital
	 Full digital edition with 500,000 
audience reach

	 Website articles (SEO-optimised)
	 Social media amplification

Outcome: High-intent engagement 
across planning, comparison, and 
decision stages.
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BRAND PROMISE
Gulf Education doesn’t chase 
attention. It builds trust.
We help institutions:
	 Be taken seriously
	 Be remembered during 
decision-making

	 Be chosen with confidence
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Advertising Formats (Print)

Gulf Education – Package Overview
Our tiered packages combine print, digital, social, and experiential solutions to amplify brand 
impact and reach the right decision-makers. 

PRINT
Feature Basic Standard Premium

Placement Half-page ad Full-page ad Premium position (Double spread / IFC / 
IBC / OBC)

**Thicker Paper Innovation is a premium print enhancement that elevates brand presence and impact. 

DIGITAL & ONLINE 
Feature Basic Standard Premium

Digital Magazine 
Presence Website listing Website + article Website + homepage banners

Social Media 4 posts + 1 reel 8 posts + 3 reels 10 posts + 5 reels + dedicated highlight

Email Campaign 1,000 emails 2,500 emails 5,000 emails

Podcasts — 1 podcast 2 podcasts

Brand Awareness 10,000 impressions 40,000 impressions 100,000 impressions

**Digital Cover feature available for select partner brands.  
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Events & Awards 
Feature Basic Standard Premium

Award Invitations 1 2 + Award 4 + Award + Video Display

Brand Services / Creative Add-Ons
Feature Basic Standard Premium

Photoshoot 1 basic shoot (5 photos) 1 enhanced shoot (15 photos) Premium shoot (25 photos)

Video Shoot — 1 x 30-sec promo 2 x corporate videos (1–2 mins each)

Note: Photoshoots are independent brand assets and not tied to magazine content.

Reporting & Duration
Feature Basic Standard Premium

Reporting Monthly Fortnightly Fortnightly

Duration 3 months 3 months 3 months

PRICING 
 Basic: AED 11,500
 Standard: AED 17,500
 Premium: AED 28,000
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PRICING By Page Layout

Half Page

Full Page Double 
Page

Inside 
Front 
Cover

Inside 
Back 
Cover

Outside 
Back 
Cover

x2

AED 6,500 AED 18,500AED 11,500 AED 18,500AED 20,000 AED 22,000

15% 20%
Value 
Advantage for
3 Issues

Value 
Advantage for
4 Issues10% Value 

Advantage for
2 Issues
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Issue Publication Date Ad Deadline (3 weeks prior)

1 April 2026 31 March 2026

2 July 2026 30 June 2026

3 October 2026 30 September 2026

4 December 2026 30 November 2026

EARLY LEARNING • SCHOOLING • HIGHER EDUCATION • CAREERS

The FutureThe Home The WorldThe Classroom The Campus

MEDIA KIT 202615



+971 565 518 638 azhar@thumbaymedia.com
Thumbay Medicity, Al Jurf - University St - Al Jerf 1 - Ajman

www.gulfeducation.com

EARLY LEARNING • SCHOOLING • HIGHER EDUCATION • CAREERS

Book a media consultation
Plan your admission-season visibility

Create a customised education partnership


